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e New ideas for identifying potential key customer
e Learning from key executives in the organization
e Collaboration with the Sales Development team to

build further customer and industry intelligence
Identifying business opportunities through social
media channels

Preferred

oA clear interest in a sales career

oStart-up intern or Start-up related community
experience preferred

Data analysis of Total Addressable Market (TAM)
for all industries

Analysis of market penetration by sector, including
data cleansing

Analysis of industry-specific mega-trends and
deriving key insights

Visualization of GTM data with Tableau (internal
training during internship will be given)

Preferred
oData Analysis(e.g., Excel, Python, R)
oMarket Research experience

Contributing to build Salesforce Brand, Content, &
Customer 360 Marketing

Marketing operations (maintain marketing
processes, services, governance, and tools)
Developing product messaging and positioning, go
to market strategies, campaigns, events, and sales
enablement

Preferred

oStudying marketing, business, communications or
similar

oExcellent written and verbal communication skills
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https://docs.google.com/document/d/1g6Gg-hG96rb3crthJxSULPoZHWoCUtDs/edit
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